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OVERVIEW



PROBLEM STATEMENT

How can we provide a platform to encourage young locals to
engage in domestic food tourism by exploring the different
types of food in Singapore?

OUR SOLUTION: EATWHERE

About EatWhere

EatWhere is an app targeted to encourage locals to uncover the hidden gems of local food
culture by exploring lesser-known hawker centres and food spots.

Target'Audience

WHO - EatWhere’s target audience are locals of all ages who may and
may not be familiar with the local food scene.

App’s Purpose

WHy EatWhere aims to bring locals out of their comfort zone when
it comes to the hawker and local food scene, as well as to
cultivate interest in Singapore’s local food culture.

Provided Services & Features

HOW

e User profile types: curate content and food
recommendations based on the type of foodie you are.

e Specialised wayfinder: provide in-depth directions to and
details for the hawker stall or food place you are looking
for.

e Curated video content: provide short videos that teaches
users how to order at their hawker centres in the
Singaporean way.
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Design Approach

The design approach for this research project follows the Design Thinking Process framework -
Empathize, Define, Ideate, Prototype, and Test.

Empathize Define Ideate Prototype Test

1 Empathize: Young Locals’ Engagement with Singapore’s Food Culture

In the previous phase, the team researched Singapore’s local food scene and the
challenges young locals face in discovering new food options. This helped identify barriers
to engaging with domestic food tourism and factors that could spark interest in exploring
Singapore’s culinary landscape.

~ A survey was conducted to gather insights into food discovery: habits, digital platform
usage, and obstacles faced when trying new food options. The findings have informed the
development of initial prototypes. In this phase, we are focusing on refining the design and
iterating on the prototypes based on user feedback to enhance engagement with local
food culture.

Define: Understanding User Needs and Barriers

Based on insights gathered from user research, we will analyze the feedback data to
identify core user needs and create problem statements that address the challenges young
locals face in engaging with dofmestic food tourism. This analysis will help clarify the
factors influencing their food exploration behaviors and preferences, guiding the iterative
design process to better meet these needs in each prototype iteration.

Through continuous testing and refinement, we will adapt our design to ensure it aligns
with the preferences and behaviors identified for different user types. Each iteration will
incorporate adjustments to enhance usability and engagement, allowing the design to
evolve in response to user feedback and fit the varying needs of our target audience.



Ideate: Developing an Innovative Food Tourism Platform

Based on the research and survey findings from the previous phase, we brainstormed
potential solutions for our platform designed to encourage young locals to engage in local
food tourism. We explored ways to enhance the user experience through improved
interactivity, ease of use, and functionality, focusing on innovative features that promote
food discovery.

During development, we also analyzed successful relevant platforms to gain insights from
their strengths and effective strategies. This analysis helped us identify best practices to
adapt for creating an engaging and informative experience for young locals exploring
Singapore’s diverse food offerings.

Prototype: Iterative Design for The Solution

We will develop mid-fidelity (mid-fi) and high-fidelity (hi-fi) prototypes to explore, test,
and refine design concepts for our platform aimed at encouraging young locals to engage
in local food tourism. We will start with mid-fi prototypes to assess core functionality,
layout, and the usability of key features related to food discovery and navigation.

Building on feedback from mid-fi user testing, we will create high-fidelity prototypes that
incorporate polished visual design, branding elements, and interactive details. This phase
will focus on evaluating the complete user experience, ensuring the platform effectively
showcases Singapore's diverse food offerings with an engaging, user-friendly interface.

Test: Gathering Feedback and Refining Solution

We will conduct user testing involving 13 participants who align closely with our primary
and secondary personas. The testing process will be divided into three stages.

Initially, we will test mid-fidelity prototypes to gather initial feedback on usability, layout,
and functionality related to food discovery features. Next, we will use enhanced mid-
fidelity prototypes with added visual details and content accuracy to gather more in-depth
feedback and analyze user interactions.

Finally, we will progress to testing high-fidelity prototypes that showcase a visually
complete iteration of our platform. This stage will focus on evaluating the overall user
experience, aesthetics, and engagement to ensure that our platform effectively meets user
expectations and highlights Singapore's diverse food offerings.



Testing Timeline

Here is the scheduled timeline for the project.

Activity

First Prototype

Iteration

User Testing

Feedback Data
Analysis & Iteration

Second Prototype

Iteration

User Testing

Feedback Data
Analysis & Iteration

Final Prototype

[teration

User Testing

Final Analysis and

Adjustments

Week 1

Week 2

Week 3
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PRIMARY PERSONA

“I'm crave to stay updated on the latest food spots!”

SECONDARY PERSONA

“The thought of eating new food sounds exciting,
but I'm not sure if | would like it...”

CHLOE TAN

Student Age: 20

Courageous Motivated Determined Location: Singapore

Chloe is a university student and self-proclaimed foodie with a passion for the latest
culinary trends. She goes out to eat multiple times a week. With a love for exploring
different cuisines and an adventurous spirit, she often checks out new restaurants as
soon as they open.

e Current food trends are too expensive
e The weather deters her from heading out

e Try out more cuisines
e Be on track with the latest
food trends

022G
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Old!

BRYAN LEE
Employed Age: 25

Practical Reserved Organized Location: Singapore

Bryan is a full-time marketing executive with a busy schedule, usually bringing food
from home to work. He buys food from the hawker center about once a week,
choosing familiar dishes. John rarely goes out of his way to try new places or dishes,
as he prefers the comfort of routine and the simplicity of tried-and-true choices.

e Difficulty in finding healthy options
e Fear of disappointment when trying new food e Explore new local dishes
e Boredom from always choosing familiar e Find reliable

dishes recommendations

@0
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WICKEY

e Access healthy options
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First Iteration

Prototype Link
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https://www.figma.com/proto/6hCOmlImYgc4LAsTDKWKUz/User-Research-2!!!?page-id=2456%3A1626&node-id=2456-1926&node-type=frame&viewport=1906%2C901%2C0.31&t=r5LAiUpO10heeG2G-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=2456%3A1926&show-proto-sidebar=1
https://www.figma.com/proto/6hCOmlImYgc4LAsTDKWKUz/User-Research-2!!!?page-id=2456%3A1626&node-id=2456-1926&node-type=frame&viewport=1906%2C901%2C0.31&t=r5LAiUpO10heeG2G-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=2456%3A1926&show-proto-sidebar=1

Splash Screen, Login and Sign Up Page

EatWhere?

.Eut in Singapore.

N

Login I'm new!

h o h o
( ) Continue As Guest )
yd

EatWhere?
Eat in Singapore.

Email

Enter your email address

Password
Enter your password QS
Remember Me Forgot Password?

[ Login

)

( Continue with Google

)

Don't have an EatWhere account yet? Sign Up.

EatWhere?
Eat in Singapore.

First Name

Enter your first name

Last Name

Enter your last name

Email

Enter your email address

Remember Me

| agree to EatWhere's Terms of Service and acknowledge
EatWhere's Privacy Policy.

[ Sign Up

15



Onboarding Page

Discover Every Dish on the Map

Follow AR-guided directions to uncover
Singapore’s best dishes and hidden gems.

m

C:
| ¢

Dive into SG’s Food Culture

Discover the rich stories behind Singapore’s
iconic dishes and cultural influences.

Bite-Sized Foodie Reels

Explore foodie moments through short reels and
get inspired to start your own journey!

16



Get To Know You Page

9:30 Al 9:30 A8 9:30 Al 9:30 Al
. - . - L ¥ . -
Which local flavours would Which neighbourhoods are you Which neighbourhoods are you Which ft file d
you like to try? interested in exploring for food? interested in exploring for food? Ich flavor profiie do

you usually prefer?

You can choose more than 1!

You can cheose more than 1!

You can choose mere than 1! You can choose more than 1!

(“sembawang ) ((vishun ) ( Woodtands [ swet [ swen |
([ e )

()}l @ <>> [ Bitter ] [ Tangy ]

Don't worry! You can always update this later.

Don't worry! You can always update this later. Don't worry! You can always update this later.

How adventurous are you to

What are your preferred
explore new flavors?

price ranges?

Pick the option that best represents your food exploration style! Type the price range that you feel most comfortable with!

The Cautious Taster ‘
You prefer familiar dishes and flavors. While you enjoy the
classics, you might be hesitant to try something entirely

new, finding comfort in what you know!

The Curious Eater ‘ ‘
You're open to trying new foods but tend to stick with

milder optians. You enjoy occasional culinary adventures,

especially if they come highly recommended! Turn on your location

w =

The Adventurous Diner
You love to explore different cuisines and flavors! You're
excited to step out of your comfort zone and regularly seek

out unique dishes from around the world.

NN

You will need to turn on your location to view the
appetizing local delight recommendations!

Turn On Location

Don't worry! You can always update this later.

Don't worry! You can always update this later.

17



Home and Food Page

EatWhere

& Chinese Food <

[ Q Search Local Restaurants Nearby [ C\ Search under Chinese Food

Hidden Gems

=

t ~

Hainanese Chicken Rice Char Kway Teow
ZhuJiao Shu !

The Origin of the Chicken Rice

Hainanese chicken rice in Singapore has its
origins in the early 20th century when Chinese
immigrants from Hainan, China, brought their
culinary traditions with them. Thay adapted the
classic Wenchang chicken recipe—a traditional
dish from Hainan known for its poached chicken
served with rice cooked in chicken fat and broth

= " hir CormBtt: | | : —to local tastes and ingredients
Waxwell Food Coniig

ISR R K e | (e Hainanese Chicken Rice Over time, Singapore’s version of chicken rice

> 3 developed its own unique character, becoming a
national dish. Local vendors perfected the
tender poached chicken, flavorful rice, and iconic
accompaniments like chili sauce, ginger paste,
and dark soy sauce, creating the dish loved by
lacals and tourists alike

Indian Bak Kut Teh

Ingredients | Allergens

P

Sembawang

How to Order Chicken Rice?

You: Uncle/Auntie, 1 chicken rice pleasel
Uncle/Auntie: Roasted or steamed?
Hokkien Mee Claypot Rice You: Roasted, please!

Click here to watch how a local orders! ®

What Comes with the Chicken Rice?

Ata hawker center, a classic order of Chicken
Rice usually comes with fragrant, seasoned rice,
juicy steamed or roasted chicken, and a few
essential accompaniments.

You'll receive a flavorful bowl of light chicken
broth on the side, a spicy red chili sauce made
with fresh chili and garlic, and a savory dark soy
sauce to enhance each bite. Often, a slice or two
of cucumber is added for a refreshing crunch.

Some stalls may also offer minced ginger sauce
for extra flavar, giving you a complete and
authentic Chicken Rice experience!

Top Recommended Chicken Rice Places

Reviews from Locals

@ Amy Tan 24 Oct 2024

Nothing beats a plate of Hainanese chicken rice! The chicken

is incredibly tender and flavorful, and the fragrant rice Uncle Louis Famous Chicken Rice
perfectly complements it. Oh, and don't forget the chili sauce Maxwell Food Centre

for that extra kick! It's one of the best parts! 45 Wl ol 7 155 reviews

Budget Friendly + $1-10 per meal

® Claude Lee 22 Oct 2024

I love rny chicken rice with a side of soup! The chicken is
succulent, and the rice is rich with chicken broth flaver. It's

comfort food at its best, and every bite takes me back home!

How to Order Chicken Rice?

@ Robert Ong 22 Oct 2024

. ; i i )
You: UnclefAuntie, 1 chicken rice ptease Simple but addictivel The chicken is tender, the rice is Bao Mei Boneless Chicken rice

Uncle/Auntie: Roasted or steamed? fragrant, and that chili sauce ties everything together. 45 dede e 135 reviews

You: Roasted, please! Budget Friendly + $1-10 per meal

Read All Reviews

- Remember to be kind to the hawkers!




Map and Filter Page

9:30 1 9:30

X Filter

14
1it

[ Q Chicken Rice

{ Q Search Local Restaurants

A\ ¥4
Price

© (s1-510) ($10525) ($25-550)

Distance From You

Any Distance

9 Less than 500 m

C 9 & 1to3km

3to7 km

0 O O O O

Mare than 7 km

Dietary Preference

Halal

Vegan/Vegetarian

Gluten-Free

Seafood

Fish

Check out the latest hidden gems! Uncle Louis Famous Chicken Rice Chicken

Maxwell Food Centre
45 dedr i iy 155 reviews

Budget Friendly + 51-10 per meal

(Chinese cu_\snne) <Lh|cken> (Halal) T'Il’e of Cuisine———

Peranakan

O 0O 000 0O0

Beef

Chinese

ampoa.
Prawn Noodles Zhu Jiae Shu !

Malay

Indian

Eurasian

Bao Mei Boneless Chicken rice

48 dedr W 135 reviews

Budget Friendly + $1-10 per meal

Street Food Fusion

OO0 0O 0O0o0

(Chinese cuwsine) (Chicken) (Halal)

19



Place and Review Page

Uncle Louis Famous Chicken Rice
Maxwell Food Centre
45 AW RL 155 reviews

ens at 10:00 « $1-10 per mea -
Op: 10:00 10 pi L x Add A Re\"ew

Chinese cuisine

|.|.
1

[ (— Chicken Rice

How would you rate your experience?

Taste (AR AR A AR AR
& (IR AR
& (AR AW

Service

Atmosphere

Share with us about your experience.

Do share with us about your experience
dining at this location

Uncle Louis Famous Chicken Rice
Maxwell Food Centre
a5 dedr e W@y 155 reviews

Opens at 10:00 » $1-10 per meal

—— | /| CrowdTimings G

1pm 2pm 3pm 4pm S5pm 6pm 7pm

-
Apm Status - Not very busy What would you recommend?

People usually wait up to 15 mins at this timing.

[ Roasted Chicken Rice ] [ Steamed Chicken Rice J

Reviews

45 W WAy 155 reviews

Taste 45

Service 48 Post Review
g e 41

What Diners Recommend

Roasted Chicken Rice 131 diners
Steamed Chicken Rice 889 diners
® Amy Tan 24 Oct 2024 .
Recommends Steamed Chicken Rice
EdhRRd

Nothing beats a plate of Hainanese chicken rice! The chicken
is incredibly tender and flavorful, and the fragrant rice
perfectly complements it. Oh, and don't forget the chili sauce

for that extra kick! It's one of the best parts!

Claude Lee 22 Oct 2024
Recommends Roasted Chicken Rice

R 2123 13

1 love my chicken rice with a side of soup! The chicken is

succulent, and the rice is rich with chicken broth flavor. It's

comfort food at its best, and every bite takes me back home!

Robert Ong 22 Oct 2024
Recommends Roasted Chicken Rice
sodrledrded
Simple but addictivel The chicken is tender, the rice is

fragrant, and that chili sauce ties everything together.

Read All Reviews Add A Review [F J

Learn more!

The Origin of the Chicken Rice




Wayfinder AR Page

500 m away

Est.1

it

Uncle Louis Famous Chicken Rice
Maxwell Food Centre

Follow the arrows to guide you to the location!

Uncle Louis Famous Chicken Rice
Maxwell Food Centre

Follow the arrows to guide you to the location!

Uncle Louis Famous Chicken Rice
Maxwell Food Centre

Follow the arrows to guide you to the location!

Uncle Louis Famous Chicken Rice
Maxwell Food Centre

Hooray! You have reached your destination!

21



Bites and Profile Page

What’s New

Foodie Reviews

WHat to eat in
Best Local Foo

My favourite kaya
toast spot in S5q!

Interviews with Local Chefs

The Next Generation
of Hawker

Robot tray return
~ustam at Jurong?

Amy Tan

Amyl23@gmail.com

Q2 =1 a1

Favourite Reviews Saved

The Curious Taster

Click here to retake our foodie quiz!

Settings

App Settings >
Notifications >
Favourite Preferences >
My Activity >
Support

About EatWhere >
Help Center >
Contact Us >
Leave Feedback >
Terms and Conditions >
Privacy Policy >
Change Password >
Log Out >

() 11 XY @

22



1ST USER TESTING



In the first iteration of the user testing process, we created various activities for the
users to try navigating around the app. By bringing them through a walkthrough of
each activity, users were able to check out the different sections implented.

We prioritised questions enquiring about the user’s experience with navigation and
gathered feedback about the layout and design of the different sections.

As such, we were able to compare the feedback received from the Lo-fi and Mid-fi
Prototypes with the first iteration and implement the changes accordingly.

In order to prevent repeated questions, we were able to test with 6 different users.

What is your age range?

What is your occupation status?

How often do you order local food in physical stores?

Could you introduce yourself and share a bit about your experience with local food?

Question 3 determines if they are in our Primary or Secondary target audience group.

Research Goal

Observe user interactions with the-sign up process and identify any points of improvement for
the onboarding quiz.

Real-world scenario
e Try signing up for an account in the EatWhere app and complete the onboarding quiz

24



Questions (Onboarding)

a. What are your thoughts about the cartoonish aesthetic for the onboarding screens?
b. Did you encounter any difficulties during onboarding?

c. Were the questions asked and options presented during the quiz comphrehensive enough?

Research Goal

Observe the user’s interactions with the food category system and descriptors

Real-world scenario
¢ Navigate to the Chinese food category and look for chicken rice

Questions (Home)

a. Did you face any difficulties with navigation? What are they?
b. Were you able find what you were looking for easily?

c. How do you feel about the overall design and topic categories in the home page?

Questions (Food)

d. Do you find the content in this page appealing?
e. How can we make the content shown more useful to you?

f. Are any details missing or difficult to understand in this page?

Research Goal

Navigate around the app, recognising the AR wayfinder icon and describe their experience with it.

Real-world scenario
e Try searching for chicken rice and using the AR wayfinder feature to get there

25



Questions (Search Map)
a. Did you face any difficulties with navigation? What are they?
b. What do you think about the hidden gems section when you first enter the page?
c. Arethe list of food establishments in this page informative and understandable?

d. Do you think you are able to find local food easily with the Map?

Questions (Search Map - Filter Page)

a. Are the filtering and sorting options easy to find?
b. With these filtering options, do you think that you can quickly find what you're looking for?

c. Arethere any missing or confusing filters?

Questions (Search Map Page - Food)

a. Isthe layout of each content section appealing to you?
b. Are the contents easily understandable?

c. Are there any missing features that you'd like us to expand on?

Questions (AR wayfinding)

a. Do you think the AR wayfinding feature can help you to find the store easily?
b. What do you think about the way that the contents are displayed and arranged?

c. What are your thoughts on the mascot character in the AR feature?

Research Goal

Improve user engagement with blog content

Real-world scenario
e Try navigating to the blog area in the app and watch a video

26



Questions (Blog Page)
a. Are the different topic categories appealing and valuable to you?
b. Are there any other types of content you'd like to see in the blog?

c. How can we encourage you to use this section more?

Research Goal

Evaluate the usability of the profile page

Real-world scenario
e Try navigating to your profile in the app

Questions (Profile)
a. Is the profile page easy to navigate to?
b. Are the profile controls under settings and support sufficient?

c. Arethere any other features you'd like to see in the profile page?

Questions

a. Any other comments about the app?

27



Primary User Testing Analysis - First Iteration Prototype

Primary User Persona - Chloe

Chloe is a student who enjoys eating at different food establishments and is always
on the lookout for new culinary trends to try. Adventurous and always ready for a
challenge, she seeks to find the best local eats.

No of Primary users testing the First Iteration Prototype: 3

Primary User Profile Breakdown

User Tester 1: Mid 20s. Eats at hawker centres or shopping malls 2-4 times per week.
User Tester 2: 20 years old. Every weekday, she buys food from Taman Jurong market or nearby.

User Tester 2: 22 years old. Buys local food frequently.

Key Results summary

« 66.7% of testers noted that they would select the regions that were close to them in
the Onboarding quiz

+ A tester suggested having a back button in the quiz in case users press wrongly or
want to change their decision

+ A tester suggested to colour code the regions to select in the onboarding quiz

Select the regions that are
close to them

66.67%

28



e A tester suggested changing the cautious taster emoji with another emote as the current one
looks sad rather than cautious

e 100% of testers found the cartoony onboarding illustrations quite nice and cute

Cartoony onboarding
illustrations are quite
nice and cute

100%

e A tester expressed being uncomfortable with having to turn on their location
e A tester mentioned wanting a Near You option in the Home page

e A tester suggested being able to attach photos to your reviews, much like Shopee reviews
so that the users can get a better idea of the food offered

e A tester suggested having multiple languages or a translation feature for “Watch how a
local orders”. Teach the users how you can specify the dish add ons in the order e.g. half
chicken or drumstick or add egg. Being able to have a choice based system is better

e A tester suggested changing the icon for What comes with chicken rice as it seems out of
place.

e 66.7% of testers mentioned that the Hidden Gems section in the Search Map could be
replaced by near me or hidden gems near me as it's more relevant

e A tester noted that the ETA is too small and not visible in the map

e 66.7% of users suggested adding opening hours, ratings, price and distance from current
location in the Search Map

Suggested adding opening
hours, ratings, price and
distance from current
location

66.67%

e A tester mentioned having a S50+ filter rather than capping it at $50. It could be a custom
price range rather than picking from a set of values too.



A tester suggested that the ratings under what diners recommend can be a bar instead of
numbers such as 4.8 stars etc.

A tester suggested putting AM or PM after the shop timings to indicate it clearly

A tester suggested the addition of a I'm here! prompt/screen when the user has reached their
destination in the AR wayfinding feature

A tester suggested having turn left and turn right prompts in the AR wayfinding feature to
make it clearer

A tester suggested increasing the size of the mascot’s text bubble as it's hard to see
100% of testers found the AR wayfinding mascot cute

A tester suggested integrating the mascot in the wayfinding more by having it be a 3D AR
model in the camera view

A tester indicated a preference for both articles and videos in the Blog section

A tester mentioned that the Blog layout is confusing and can use different shapes to indicate
different sections. They wanted to remove the For You feature as it’s too similar to TikTok

66.7% of testers mentioned that the difference between the Saved and Favourites section is
unclear and could have a page showcasing the function or remove one option

A user suggested having a Recommendation for Curious Tasters section in the home page

Onboarding

“(I'm) surprised that there is no back button. | will be more prone to click my own region
(West), and explore my neighbourhood.”

“More prone to select area where | am living in, near me. | think the area colour coded like
mrt will help.”

“Profile emoji... not sure if its really related to the profile (why is it a sad face for cautious
profile).”

“It's quite cute, uses the iconic parts of Singapore as a background. Illustrations make sense
and are related to sg.”

“| don't like to turn on location for apps. | don't feel safe.”
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Home

e “| think should have a near you option (then recommended). | don't know where to click first,
so familiarity is better.”

Food Page

e “Maybe the reviews can have photos (like Shopee reviews), or where they recommend to get
chicken rice (from which store)”

e “Watch how a local orders can have multiple languages or a translation feature. can also
give more options for chicken rice, such as a choice based one where they can choose what
size of chicken rice and learn what to say (half chicken, drumstick etc) . Font can also be

bigger”

¢ “What comes with chicken rice - the icons (chicken rice, love, lion) feels out of place.”

Search Map

e “| didn't know it was hidden gems, | thought it was recommended for me. | think it depends
on the occasion. Maybe like hidden gems near me.”

e “Interesting, but can have another category that the app recommends stores nearby as the
user has their location on”

e “The ETA is too small, not v visible.”

e “Yes, good to add in the opening hours, but like | want to know at first glance, whether or not
they are open and what time they closes. add in the address too.”

“Maybe can add reviews and price, and distance from current location. Good to have éddress
too... sometimes got like 2 of the same stores also... and the store open hours.”

Search.-Map - Filter Page

e “Price filter can include $50+ or have the user type or drag in their custom price range.”

Search Map Page - Food
e “What diners recommend can be a bar instead of showing numbers.”

e “For the timing which says 10:00, it can be 10:00am to specify.”
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AR wayfinding
e “lthink can add a "I'm here!" screen when user is reached.”

e “Would hope to see the "turn left" "turn right". Also, hawker centres have different alleys, so
| want more accurate directions.”

¢ “What the mascot is saying can be bigger as it's hard to see.”

e “It's cute, can put it as an AR model in the camera view itself. It can do some pointing or
waving action to show where the user can go.”

Blog Page

e “Useris not sure if all is video, or like got mix of article and video. | like video, but | would
prefer posts for food reviews. like lemon8 kind.”

e “Page was confusing with the layout, maybe can use different shapes for the icons or change
the size. For You looks like TikTok and | think people rather go to TikTok. Can consider
removing For You as such”

Profile

e “Saved and favourite like not much different... user not sure what each button do.

e “Saved and Favourite section is unclear and can have a page showcasing that function.”

Misc.

e “Maybe the home page can have recommendations for Curious Taster.”
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Secondary User Testing Analysis = First Iteration Prototype

Secondary User Persona - Bryan

Bryan is a full time employee who eats home-cooked food most often. He
occasionally patronises physical food establishments and prefers to stay within his
comfort zone when ordering dishes.

No of Secondary users testing the First Iteration Prototype: 3

Secondary User Profile Breakdown

User Tester 1: Early 20s. Serving National Service, usually eats fast food once out of NS.
User Tester 2: Mid 20s. Prefers to Eat out than Takeout,

User Tester 3: Mid 20s, Eats local food at least once a month.

Key Results summary

A tester would like to read the privacy policy.

100% of the testers would like to have progress tracker for onboarding. '

A tester would like to have question numbers as indications for it. He would also like icons to
keep consistency of the Ul placements.

66.7% of testers like the aesthetics of the onboarding.

Users would like progress
tracker for onboarding.
100.00%
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o A tester felt that the Home Page makes her feel like everything is calling for her attention
due to the cluttered information presented

e A tester would like to have a section that explains what each food is. Additionally, she
mentioned that the logo under hidden gems is not clear

e A tester suggested having a brief description and some images of Chicken Rice in the Food
page

e A tester thinks that the How To Order section feels like it's for tourists, but also teaches kids
how to order

e A tester would like to see a healthier choice option

e A tester suggested having a general price range of what Chicken Rice will cost, and having a
calories indicator would be good

e A tester would like to see the distance from the user's position to the food store place shown
in app

e A tester felt that the transition of clicking back to see the hidden gems section was odd

e A tester would like to see what Roasted and Steamed Chicken Rice look like because he
thinks about other cuisines. 2

e A tester felt that the filters could include Ratings, Operating Hours, Status of Food Place

e 66.7% of users felt that the mascot could be in the camera screen to guide the user, and
maybe some incentives to dress up the mascot

Mascot could be in the
camera screen for the AR
wayfinding feature
66.67%

e 66.7% of users felt that the blog icon and content was misleading

e A tester felt that choosing one category to answer for the quiz would be better rather than
going through the whole process again in the Profile Page
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Onboarding

e “Like the transitions. Was wondering if can read the privacy policy..”

“Yes. Would like a progress tracker for onboarding”

e “This aesthetics are alright, as right now all the government related apps are using similar
art styles to promote the app.”

e “ Like the aesthetics. It has a bigger range of ages. It does not feel like just for young adults.”

e “User feels the order of quiz is not proper. He prefers:
1. Cuisine preference
2. Taste preference (sweet, sour, etc.)
3. Exploration Style
4. Food Budget
5. Location

e “User would like to have question numbers as indications for it. He Would also like icons to
keep consistency of the Ul placements.”

Home

e “The page feels cluttered due to the lack of white spacing, and it makes her feel like
everything is calling for her attention due to that.”

e “Would like to have a section that explains what each food is. Under hidden gems, the logo
is not clear. Not sure what it means..”

Food

“Would like to see photos in the reviews”
e “Feels like its for tourist, but also teaching kids how to order..”

e “Having a general price range of how chicken rice will cost, and calories indicator would be
good.

e “Recommended places would be the first for users to see. And the healthier choice option”
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Search Map

e “Want to be able to see the recommendation clearly in the search. Right now the chicken
rice recommendation section is too low”

e “Transition is weird: It shouldn't be after the user click back then they can see the hidden
gems section.”

e User would like to click in Roasted and Steamed Chicken Rice to see how it looks like
because he thinks about other cuisines.
Search Map Page - Food
e “| also have an issue with the review - usually it is talking about the overall ambience/service
at the restaurant, instead of specific dish, which is information that is more useful to me.
Instead of me writing a review, maybe a chatbot could ping me after my meal to ask me

about my experience and the dishes | ordered, and populate the review for me.”

e “| feel that origin and culture should get it's own section, it shouldn't be a small button
beside how to order as that's strange.”

e “lts appearance is abit sudden, she thinks having the mascot in the AR screen rather than in
the content. It belongs better in an chat function.

The mascot will fit in better if it is a real time helper instead in the AR screen.”
e “Would like a path directed to where to walk with minutes”
e “Likes the cute mascot. It could be a personal tour guide. And leave enough reviews, and you

can dress it up.The mascot could be saying, hey i feel like eating cendol. It caters towards
children. Or have mini games” ‘

Search Map - Filter Page
e “Missing filter: Search by Ratings, Operating Hours, Status of Food Place”
e “Manual input for the price”

¢ “No allergy specifics”
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Blog Page
e “Feels like a Reels why is not reels. Why Blog?”
e “Under 'What's New!', it would be nice to see a list of up and rising food places..”

e “Theicon should be reels and not the people logo”

Profile

e “If users can edit aspect of their foodie quiz. If change from street food to indian, Not
needing to retake the whole quiz. So choosing one category to answer would be good.”

Misc.

e In Profile: “Where are the favorite and saved? | feel like it should be shown in the search
maps. Isn't favorite and saved the same. Good that it is simple”
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User Testing Photos

Discover Every Dish on the Map

Check out the latest hidden gems!
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What's New?

Visual Enhancements
e The interface has been visually enhanced with vibrant colours and images to create a more
engaging and inviting platform.
e Consistent white spacing has been applied across all pages to improve readability and visual
clarity.

UI/UX Design Improvements
e All page layouts have been optimized for better usability and consistency.
e Adjustments ensure smoother navigation and a more intuitive user flow.

Content Enrichment
e Pages now include more detailed descriptions and relevant content, providing users with a
richer experience.

Home Page

Enhanced Reviews Section
¢ Reviews now feature images to provide more context and visual engagement, making it easier
for users to make informed decisions.

New 'Chat with Leo' Feature
e Users can now interact with Leo, the lion mascot, for guidance and tips.
e Leo explains how to order meal combinations efficiently.
e Leo provides suggestions for enhancing meals with local sauces and toppings.

Quiz Page

Navigation Improvements ‘
e The Skip button has been replaced with a Back button, allowing users to revisit previous
questions easily.
Progress Tracking
e A visual progress bar has been added to let users see how far they’ve progressed in the quiz.

Filter Page

Expanded Options
e Additional filters have been introduced to help users refine their search results based on
specific preferences.

Search Map Page

Comprehensive Details
e Opening Hours: Users can now view the operating hours of selected locations.
e Distance: Distance to the destination is displayed to help users plan their visit.

e Address: Full address details are included for accurate navigation. o



AR Wayfinding Page

Interactive Lion Mascot Enhancements

e Leo has been made more interactive, offering real-time assistance to users during navigation.

Navigation Details
e Users can see their current location on the AR interface. _
e Travel time to the destination is now displayed based on the selected mode of transport.

Added Travel Modes
e Walking Directions: Guidance for users on foot.
e MRT Directions: Transit details for public transport users.
e Car Directions: Driving routes with estimated time.

Bites Page

Revamped 'What's New' Page
e A redesigned structure makes it easier for users to browse updates and highlights.

'For You' Blog Page

e Replaces short-form, TikTok-style content with personalized, interactive recommendations
tailored to user preferences.

Aim of Updates

These updates aim to make navigation smoother, provide clearer and more relevant
product information, and ensure a more intuitive interface for users.
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Second lteration

Prototype Link
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https://www.figma.com/proto/6hCOmlImYgc4LAsTDKWKUz/User-Research-2!!!?page-id=2589%3A1002&node-id=2709-3725&node-type=canvas&viewport=-1050%2C302%2C0.59&t=9UEyGaeuqFcWhwVz-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=2589%3A1446&show-proto-sidebar=1
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Splash Screen, Login and Sign Up Page

| EatWhere?
Eat in Singapore.

Leg in
e

] Continue As Guest

EatWhere? EatWhere?
Eat in Singapore. Eat in Singapore.

L 2

-k
-
3 = & ‘
User Name
Enter your user name
Email
Enter your email address Email
Enter your email address
Password
Enter your password @ Password
Remember Ma Forgot Password? Enter your password
e Y
" Confirm Password
Login |
A 4 .
Confirm your password
Remember Me
S Continue With Google
| agree to EatWhere's Terms of Service and acknowledge
EatWhere's Privacy Policy.
Don't have an EatWhere account yet? Sign Up.
Sign Up




Onboarding Page

Discover Every Dish on the Map

Follow AR-guided directions to uncover
Singapore's best dishes and hidden gems.

o

Dive into SG’s Food Culture

Discover the rich stories behind Singapore's
iconic dishes and cultural influences.

s

Bite-Sized Foodie Reels

Explore foodie moments through short reels and
get inspired to start your own journey!

46



Get To Know You Page

Which local flavours would Which neighbourhoods are you Which neighbourhoods are you Which fl. file d
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might be hesitant to try something new.

W The Curious Eater <>> ( ‘
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d You love to explore different cuisines

You will need to turn on your location to view the
appetizing local delight recommendations!

=
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Home and Food Page

0

Q Search Local Restaurants Nearby

Recommended For You

kA (112

Malay Indian Eurasian

R

Sembawang

Marsiling

465wl (155

Hokkien Mee

Claypot Rice

How to Order Chicken Rice?

You: Uncle/Auntie, 1 chicken rice please!
Uncle/Auntie: Roasted or steamed?

You: Roasted, please!

Chat with Leo

- Remember to be kind to the hawkers!

What if I...

Hainanese Chicken Rice

Ingredients | Allergens

Chicken Rice Cucumber Soy Sauce

How to Order Chicken Rice?

You: Uncle/Auntie, 1 chicken rice please!
Uncle/Auntie: Roasted or steamed?

You: Roasted, please!

Click here to watch how a local orders!

Reviews from Locals

Amy Tan 24 Oct 2024
At Uncle Louis Famous Chicken Rice Maxwell

RER 2 2 3 21

Mothing beats a plate of Hainanese chicken rice! The chicken
is incredibly tender and flavorful. and the fragrant rice
perfectly complements it. Oh, and don't forget the chili sauce
for that extra kick! It's ene of the best parts!

Claude Lee 22 Oct 2024
At Uncle Louis Famous Chicken Rice Maxwell...

SOdrdrdrdr
| love my chicken rice with a side of soup! The chicken is
succulent, and the rice is rich with chicken broth flavor. It's

comfort food at its best. and every bite takes me back home!

AR
|

Robert Ong 22 Oct 2024
J AtUncle Louis Famous Chicken Rice Maxwell...

SOdrdrdrdr
Simple but addictive! The chicken is tender, the rice is

fragrant, and that chili sauce ties everything together.

What Comes with the Chicken Rice?

Pop Up interactions

Origin and Culture

chicken rice in Singapore has its
origins in the early 20th century when Chinese
immigrants from Hainan, China, brought their
culinary traditions with them. They adapted the
classic Wenchang chicken recipe—a traditional
dish from Hainan known for its poached chicken
served with rice cooked in chicken fat and broth
—to local tastes and ingredients.

Over time, Singapore's version of chicken rice
developed its own unique character, becoming a
national dish. Local vendars perfected the
tender poached chicken, flavorful rice, and iconic
accompaniments Like chili sauce, ginger paste,
and dark soy sauce, creating the dish Loved by
locals and tourists alike.

W hat Comes with the Chicken Rice?,

At a hawker center, a classic order of Chicken
Rice usually comes with fragrant, seasoned rice,
juicy steamed or roasted chicken, and a few
essential accompaniments.

You'll receive a flavorful bowl of light chicken
broth on the side, a spicy red chili sauce made
with fresh chili and garlic, and a savory dark soy
sauce to enhance each bite. Often, a slice or two
of cucumber is added for a refreshing crunch.

Some stalls may also offer minced ginger sauce
for extra flavor, giving you a complete and
authentic Chicken Rice experience!

Uncle Louis Famous Chicken Rice
Maxwell Food Centre

4.5 drde i i 7 155 reviews

Open | Closes at 22:00 | 2 km away | $1-10 per meal

@ Chinese cuisine Chicken

Bao Mei Boneless Chicken rice
48 Wl W 135 reviews
Open | Closes at 21:00 | 2 km away | $1-10 per meal

@ Chinese cuisine Chicken Hala
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Map and Filter Page

9:30 4=
Q Search Local Restaurants Nearby '_T,—:
P\

A4

Recommended Areas Near You

Hidden Gems

f'

Whampoa
Prawn Noodles

Yishun

Admiralty

ZhuJiao Shu ¢

& Chicken Rice

Sort = Takeout

Open

Delivery

Uncle Louis Famous Chicken Rice
Maxwell Food Centre

45 drir W W A7 155 reviews
Open | Closes at 22:00 | 2 km away | $1-10 per meal

Halal

@ Chinese cuisine Thicken

Bao Mei Boneless Chicken rice
48 M E 135 reviews
Open | Closes at 21:00 | 2 km away

@ Chinese cuisine

$1-10 per meal

Chicken

Halal

° Filter

Ratings

Any 3% i
Price Range ($)

Min —

H

Opening Hours

Any Open Now

Distance From You

Any Distance
Less than 500 m
1to 3 km

3to7 km

More than 7 km

Dietary Preference

Halal
Vegan/Vegetarian
Gluten-Free
Seafood

Fish

Chicken

Beef

Type of Cuisine

Chinese
Malay
Indian
Eurasian

Peranakan

Reset

ax

Apply

5%

0O0O0OO0OoOooao O O O O O

0 O I I I R B
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Place and Review Page

9:30

& Uncle Louis Famous Chicken Rice Max... T

Uncle Louis Famous Chicken Rice
Maxwell Food Centre
45 dr e i A7 155 reviews

Open | Closes at 22:00 | 2 km away | $1-10 per meal

9 1 Kadayanallur St, #01-36 Maxwell Food Centre,
Singapore 069184

[.] 09:00 to 21:00 (Tuesday)

Crowd Timings

13:00 14:00 15:00 16:00 17:00 18:0§ 19:00
16:00 - Not busy
People usually wait up to 15 mins at thigitiming.
Reviews
45 fr o % W 17 155 reviews
Taste = 45
Service 4.8
4.1
What Diners Recommend
Roasted Chicken Rice 60%
Steamed Chicken Rice 40%
131 diners | Vote Results
. Amy Tan 24 QOct 2024
At Uncle Louis Famous Chicken Rice Mpxowell,
EER 1 2 2 3
Mothing beats a plate of Hainanese chicken riceli The chicken
is incredibly tender and flavorful, and the fragraht rice
perfectly complements it. Oh, and don't forget e chili sauce

for that extra kick! It's one of the best parts!

Claude Lee
At Uncle Louis Famous Chicken Rice h

SOdirdrdrdr
I love my chicken rice with a side of soup! The o
succulent, and the rice is rich with chicken brot
comfort food at its best. and every bite takes m|

BT

" ik AS
- - e ¥ 7
- | B
Robert Ong
At Uncle Louis Famous Chicken Rice M

SOddrdrdrd
Simple but addictive! The chicken is tender. the
fragrant, and that chili sauce ties everything to

e

-

22 Oct 2024
xwell

icken is
flavor. It's
back home!

22 Oct 2024
xwell..

ice is

ether.

¢

)}

4
° Add A Review
How would you rate your experience?
Taste (AR AR B
Service Q C} fj’ ﬁ f}
Atmosphere f:,’ {:f {:? {:? f:,’
Share with us about your experience.
Do share with us about your experience
dining at this location
What would you recommend?
Roasted Chicken Rice Steamed Chicken Rice

Post Review

raY

° Add A Review

How would you rate your experience?

Taste L 2R BN BN B
Service ' ' . * *
*h RO

Atmosphere

Share with us about your experience.

Pretty great chicken rice!

What would you recommend?

Roasted Chicken Rice Steamed Chicken Rice

Post Review

Read All Reviews Add A Review

Learn more!
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Wayfinder AR Page - Part 1

Follow Leo the Lion!

Follow me!

With our AR wayfinding, Leo will point the way
to your destination.

| understand

® Your Location

v Uncle Louis Famous Chicken Rice Maxwell...

300m | Est. 1 min Walk | MRT | Car

® Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

300m | Est. 1 min Walk | MRT | Car

|

‘Walk straight here!

® Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

200m | Est. 1 min ‘Walk | MRT | Car
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Wayfinder AR Page - Part 2

@ Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

150m | Est. 1 min Walk | MRT | Car

Almost there! Walk straight here!

@® Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

150m | Est. 0 min Walk | MRT | Car

You have reached your destination!

® Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

0Om | Est. 0 min Walk | MRT | Car
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Social Bites Page

Foodie Review Shorts

i

Breaking barriers through flavour

Innovative Hawkers Articles

What new generation
hawkers are bringing
to the table

Claude Le Nov 12, 2024

Who are our new
generation of Hawkers?

obert ong Nov 12, 2024

For the love of cooking

Robert Ong Nov 12, 2024

=
x|
b
®

Maybe Next Time | want to know more!

avours of Singapore
Nasi Lemak

flavors break down

all through the joy o

Flavours of Singapore

Hainanese Chicken Rice

Hainanese Chicken Rice is a fragrant dish of tender
poached chicker over aromatic ed

with chili sauce, ginger paste, and soy sauce

Hainanese Chicken Rice

Ingredients | Allergens

Chicken Rice Cucumber Soy Sauce

How to Order Chicken Rice?

You: Uncle/Auntie, 1 chicken rice please!
UnclefAuntie: Roasted or steamed?

You: Roasted, please!

- Click here to watch how a local orders!

Reviews from Locals

Amy Tan 24 Oct 2024
i At Uncle Louis Famous Chicken Rice Maxwell

=R 232 21

Mothing beats 2 plate of e chicken rical The chickan
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Profile Page

Adn
Amy Tan
Amy123@gmail.com
ér‘ The Curious Taster
E Click here to retake our foodie quiz! [
Settings
My Likes >
My Reviews >
App Settings >
Notifications >
Favourite Preferences >
My Activity >
Support
About EatWhere >
Help Center >
Contact Us >
Leave Feedback >
Terms and Conditions >
Privacy Policy >
Change Password >
Log Out >
() iR 2 ©
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2ND USER TESTING



User Testing Questions

For the second iteration, we sought to ask more about the layout and process of the app,
encouraging more open ended answers in order to identify areas to focus on towards the third
iteration.

Users were given minimal guidance when engaging with the real-world scenario question,
followed by questions that went through each section in a detailed manner.

As new features were added to the app since our first iteration prototype, new questions were
created to test those sections.

We also presented more real-world scenario questions to the user as a form of activity in order
to better understand their navigational patterns.

New Questions about the Chat Function

After the addition of the Chat with Leo function in the Second Iteration prototype, we created a
set of questions centred around the user’s experience with this feature.

Chat Function

Research Goal

Observe the user’s interactions with the options under the Chat With Leo function

Questions
a. Do you find the content in this page readable and easy to understand?
b. Do you find the Chat with Leo function useful?

Cc. How can we make the content shown more appealing to you?
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Primary User Testing Analysis = Second Iteration Prototype

Primary User Persona - Chloe

Chloe is a student who enjoys eating at different food establishments and is always
on the lookout for new culinary trends to try. Adventurous and always ready for a
challenge, she seeks to find the best local eats.

No of Primary users testing the Second Iteration Prototype: 3

Primary User Profile Breakdown

User Tester 1: 21 years old. Orders local food daily.
User Tester 2: 22 years old. Visits food courts, restaurants or hawker centres every day.

User Tester 3: 23 years old. Go to is hawker food, orders it 5 times a week.

Key Results summary

+ 100% of testers liked the onboarding screen aesthetics
« A tester thought that the onboarding screen sharing about the app’s features
could be swiped but you had to press next.

- For the “What is your preferred price range” quiz question, a tester prefers a drop
down range to select from -

Liked the onboarding
screen aesthetic
100%
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e 66.7% of testers suggested reducing the amount of images shown in the home screen, with
one suggestion to show just one or two food examples under Flavours of Singapore rather
than a variety of dishes

Reduce the amount of
images shown in the home
screen

66.67%

e A tester suggested to make it more obvious that the drop down at the bottom of the Food
page is clickable with an arrow or read more prompt

e A tester suggested to check the formatting at the bottom of the Food page. Additionally, the
paragraph under Origin and Culture can have certain keywords bolded due to the quantity of

content there

e A tester suggested to have a drop down hiding the Reviews From Locals when the users
first enter the Food page :

e Under the Search Map, a tester suggested removing the SG Hawker Logo as it is too small.

e Under the Search Filter a tester suggested to reduce the amount of options under Distance
From You to a near or far option

e Under the Search Filter, a tester suggested a 24 Hours filter besides Open Now and Any
e A tester suggested increasing the page margins under Search Map Page - Food

e 66.7% of users found the AR Wayfinding button too small and not clear enough. Théy
suggested adding the words “AR Wayfinding” beside the icon

AR Wayfindng button is
hard to find

66.67%

e A tester suggested allowing the user to click to go to the next step in the AR Wayfinding
sequence rather than auto animate
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e A tester suggested expanding on the MRT and Bus options in the AR wayfinding section

e A tester suggested that the AR wayfinding mascot could have more poses, e.g. Pointing to
the direction of the location

e For the Blog Page, a tester suggested increasing margins between each content section

e For the Blog Page, a tester suggested making the title length of each section more
consistent and some were very long and some were very short titles

e 066.7% of testers noted that the For You and What's New buttons were not centralised

e A tester suggested that there could be articles such as Top 10 Newest Stalls or Newest in a
certain area as those help them to look for food

e 66.7% of users would like to see a back button leading them back to the profile after clicking
on the retake quiz button in the profile

e A tester wanted an edit button on the profile picture to be able to edit it easily
e A tester suggested to have a way to categorise favourites under the Profile page

e A tester noted that the user’s name was not collected during sign up but the name is shown
in the Profile page. Maybe could have email or username instead for privacy reasons

Onboarding
e “Onboarding colours fit Singapore, cute and | like the lion mascot.”
e “Nice, | like it, minimalist.”
e “Like it, it looks vibrant and cute.”

e “I'd prefer what are your preferred price range questions to have a drop down
range to select from.”
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Home

e “For Flavours of Singapore, it shows multiple food, can just show one or two good dishes as

a sample.”

e “Feels like there's too many pictures.”

Food Page

e “Make it more obvious that you can click on the drop downs below, maybe an arrow?”
e “When you scroll all the way to the bottom there's a large amount of empty white space/it
looks cut. Also for Origin and Culture, can bold the important words as there's a lot of

content.”

e “Reviews from locals portion are a bit distracting, maybe there can be a drop down that
hides the info when first entering the page.”

Search Map

e “SG hawker logo is too small and may not be needed.”

Search Map - Filter Page

e “For Distance From You, | think there are too many options, maybe can simplify it into near
and far.”

e “Have a filter for 24 Hours besides Open Now and Any.”

Search Map Page - Food

e “The margins in the page can be increased, the content is too close to each other.”

AR wayfinding

e “Can’t find the AR wayfinding icon. The AR wayfinding animation is too fast, maybe let
users click when going to the next direction instead?”

e “AR wayfinding button is too small...”

e “Likes the walk, mrt and car. Can add more info about the pop up: Like the walk distance,
transport distance, like how Google recommends other ways”

e “Mascot can have more poses, e.g. pointing to the direction of the place”
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Blog Page
e “Margins can be increased between each content section.”
e “The title of each section is inconsistent, some is very long some is short”

e “Can'treally see the For You section as the colour blends in. Also the What's New and For
You are not centralised”

e “For You and What's New buttons above does not look centred and moves around a bit.”

e “Have articles such as Top 10 new stores, Newest in a certain area; those that help me to
find food rather than looking at traditions.”

Profile
e “When you click on the retake quiz, there's no back button, there should be one.”

e “After clicking the quiz button the the profile, cannot go back, wants a function to go back if
accidentally click.”

e “| want an edit button to edit the profile picture.”
e “For favourite preferences, there should be a way to categorise them.”

e “The profile shows the name but the name was not collected during sign up, maybe can just
be the email or username handle instead for privacy.”
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Secondary User Testing Analysis = Second Iteration Prototype

Secondary User Persona - Bryan

Bryan is a full time employee who eats home-cooked food most often. He
occasionally patronises physical food establishments and prefers to stay within his
comfort zone when ordering dishes.

No of Secondary users testing the Second Iteration Prototype: 3

Secondary User Profile Breakdown

User Tester 1: Mid 20s. Prefers takeaway food as it is humid to eat out near hawkers.
User Tester 2: Late 20s. Prefers to eat non hawker food as the price is not worth it.

User Tester 3: Mid 20s. Will only eat at hawker when friend asks to.

Key kesults summary

e A tester suggested to add some hints of cartoonish aesthetics at the Home page to make
sure the style is consistent

e A tester had a place in mind, but felt that there was no option to choose a region, and would
like to be given an option when it was choosing a region

e A tester would like to have the price range to be a filter option in the Quiz

e 66.7% of testers found the onboarding process a bit lengthy for their liking

Users found the onboarding
process a bit lengthy for her
liking.
66.7%
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A tester felt that the Home Page is missing cartoonish aesthetics

A tester would like to see visuals of ingredients being added/removed instead of shorts

A tester suggested to have the Navigation bar appear at the Food page

A tester thinks that placing trendy anime men mascot can éntice the users to use the app
A tester would like to read less and interact with the mascot more

A tester would like the top recommended page at the top

66.7% of testers felt that the navigation is not obvious

A tester felt that the colour scheme in Search Map Page - Food is different from onboarding
A tester is curious about how the AR feature would work in the transport option shown

A tester felt that the filters could have an all-day option, or public holiday affected options
100% of testers felt that the AR Wayfinder is detailed if they are looking for a specific stall

100% of testers felt that the Leo mascot is not memorable and preferred.a more unique
design )

Leo mascot is not
memorable and preferred a
more unique design

100%

A tester felt that the blog icon looks like a friend list rather than a blog
100% of the testers felt that they would explore the blog page

A tester felt that the For you page would be better off as a reel rather than a Tinder inspired
design

A tester would like notifications to notify users on the new blog posts
A tester would like to easily edit their profile picture with a edit function
A tester suggested having an option were the user does not need to login

A tester felt that they would use this app as it specifically talks about food and its hard to
find things on social media
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Onboarding

e “Abit different from what she imagine as the onboarding scenes are cartoonish but when she
gets to the home page, its more of a realistic style.”

e "Colours can be brighter (can take from the start screen)”

e “Suggestion: add some hints of cartoonish aesthetics at the homepage to make sure the
style is consistent (ref: foodpanda app)”

e “Price range can be a filter option and feels like it did not belong at the onboarding process.”
e “For the map: Feels like there should have a north-east, central option, the neighbourhood
doesn't gel well - maybe like region? How about Bugis? How do | select it?
| have a place in mind, but Idk which one to click at first. (give user a better sense of where to

click before the options appear?)”

e “Yes, though some of questions and its options can be in the filters instead as the
onboarding process is a bit lengthy for her liking.”

e “Onboarding process is a bit long, believes that it can be shorter”

Home

e “Would like to see the visual combination of the food when adding/removing ingredients
instead of the short videos..”

e “She thinks that the homepage should have cartoon aesthetics included...”

Food
e “Nav bar can appear at the food page too”

e “Put some hot anime men (white hair, blue eyes, alive) to entice the users. Make them VR so
that they can build a bond with him.”

e “Less text, less things to view (content has a high cognitive load right now). Make the
mascot more interactive and fun? Have more emphasis on the mascot..

e “| think | want to see the top recommended page at the top. (its more related to user goals),
rather than the information of the food.”
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Search Map
e “The navigation is not obvious that the searchbar is located up there.”

e “Searchbar is not obvious, maybe can have placeholder text to bring people's attention to it..

Search Map Page - Food
e “Yes, but color scheme seems different from the onboarding process.”

e “the transport options works find, but how would the AR thing work when its by car?”

Search Map - Filter Page

e “Have an all-day option, or public holiday affected options”

AR wayfinding

“Good as the AR wayfinder is detailed if you are looking for a specific stall.”

e “The mascot is cute but lowkey forgettable. The mascot should have a brighter, more unique
colors.”

e “The mascot should not be lion but a combination of food (lion is too generic)”

“l usually don't look at the mascot, but | think this Leo is quite cute”

Blog Page
e “maybe the icon is too different. user thought its a friend list rather than a blog.”
e “| will be interested to click on all of them, it make sense to be there.”

e “User is surprised for it to be swipeable. i thought its a tiktok kind of thing, like swipe up and
down. its kind of weird, like conflicting in my head.”

e “the transition to the food page is too sudden, | think should have a popup to confirm before
taking me there. (to the food page)”

e “User hope to see it more like a tiktok thing. | don't think this page would be useful for me. |
will just be at the front usually”

e “Have notifications to notify users on the new blog posts. Maybe include articles promoting
different workshops relating to food and its heritage.”
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Profile

e ‘| think its okay, but where do | edit my profile picture? | want to see the edit button on top
like Instagram..”

Misc.

e “Don't force the user to sign up/login, but make some sections require login.”

e “Maybe add a point system to encourage people to write reviews, and maybe award them
with badges after reaching certain points.”

e “sometimes its hard to find things on social media, but this app speciafically talks about
food, which is good. | would use it actually.”
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User Testing Photos
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What's New?

Improved Responsiveness
¢ Animations and transitions have been refined to create a more fluid and natural feel.
e Gestures like swiping, tapping, and dragging are now more intuitive and responsive.
e Interactions now closely mimic a fully developed high-fidelity app, improving user experience
in prototypes.

Polished Visuals
e Updated design elements across the app ensure consistency and visual appeal.
e Enhanced white spacing, typography, and alignment for a professional and cohesive look.
e Improved layout adjustments to optimize the presentation of images and text.

Home Page

Spin the Wheel Feature
e Introduced a fun and interactive Spin the Wheel feature to help users decide where to go
when they’re unsure.
e Users can spin the wheel, which will randomly select a location from curated options. This

simplifies decision-making and adds an element of surprise and excitement to planning a visit.

Optimized Visuals
e Home page images have been updated to align better with the overall layout.

Food Page
Interactive Assistance
e Users can now chat with Leo, the lion mascot, to ask questions about hawker stall ordering

processes, such as guidance on ordering local dishes, suggestions for meal combinations or
sauces, and tips on navigating hawker center etiquette.

Quiz Page

Enhanced Visuals
e The Singapore map has been updated with a more detailed and visually appealing design.

Aim of Updates

These updates aim to enhance the app’s realism and functionality during prototyping by
improving interactions, responsiveness, and visual fidelity. The goal is to provide a high-quality,
immersive experience that closely mimics a finished product.
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Final Iteration

Prototype Link
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User Testing Questions

For the third iteration, we implemented changes in the app according to the feedback given in the
second iteration.

Users were given minimal guidance when engaging with the real-world scenario question,
followed by questions that went through each section in a detailed manner.

As new features were added to the app since our second iteration prototype, new questions
were created to test those sections. These features focused on adding an extra element of
adventure to the app.

We tested the improved app with 1 Primary and 1 Secondary audience.

New Questions about the Spin The Wheel Function

After the addition of the Spin the Wheel function in the Second Iteration prototype, we created
a set of questions centred around the user’s experience with this feature.

Spin The Wheel Function

Research Goal

Observe the user’s interactions with the Spin The Wheel system

Questions
a. Do you find the content in this page readable and easy to understand?
b. Do you find the Chat with Leo function useful?

Cc. How can we make the content shown more appealing to you?
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Primary User Persona - Chloe

Chloe is a student who enjoys eating at different food establishments and is always
on the lookout for new culinary trends to try. Adventurous and always ready for a
challenge, she seeks to find the best local eats.

Secondary User Persona - Bryan

Bryan is a full time employee who eats home-cooked food most often. He
occasionally patronises physical food establishments and prefers to stay within his
comfort zone when ordering dishes.

User Tester 1 (Primary): 22 years old. Orders local food daily. Usually eats at hawker centres
and enjoys chicken rice, mee pok, vegetarian, wanton mee etc,

User Tester 2 (Secondary): 49 years old. Orders local food once per week. He likes very spicy
food but is usually not sure what to order, hawker centres seem crowded and chaotic.

» 100% of testers expressed concern about getting locked into one area or a specific
food preference upon completing the onboarding quiz

+ A tester noted that the home page, though overwhelming, looks like the YouTube or
Instagram home page. As such, it's useful for tourists

+ 100% of testers wanted the images shown in the Food and Chat with Leo pages to
e smaller, taking up only about 50% of the screen

+ Some prototyping bugs were noted for the Food Page, including links that were not
clickable and animation errors
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o A tester preferred the hawker’s image under the Chat with Leo function to be a video

e 100% of testers wanted a shorter summary of the culture and’food at the top of the layout
when entering the Food page

Want a shorter
summary near the top
of the Food Page
100%

e 100% of testers wanted the Spin The Wheel function to be more obvious and at the top of
the Home page due to being hidden

e 100% of testers wanted more customisation features for the Spin The Wheel function

e A tester suggested a distance indicator under the recommended areas near you in the
Search Map '

e A tester suggested to specify the filters to a Singapore context

e Some prototyping errors in the review page were noted by testers whereby certain pages
were not linked

o 100% of testers wanted to see images placed under the review section and more feedback
for the review section in general. For example, a confirmation prompt upon placing the
review :

Want images in
reviews and more
feedback

100%

e For the AR Wayfinding feature, a tester wanted to be able to fully drag the drop down

e A tester wondered if there was a way to switch off the AR Wayfinding feature and just
showcase the map

e For the Blog section, a tester wanted a clickable article in the What's New page



100% of testers found the current Blog icon used to be misleading, looking more like a
socials or community icon. To change the icon

A tester suggested a featured stories category in the Home page leading to the Blog page

A tester was interested to see their results change after retaking the quiz

A tester suggested to change the onboarding screens that say Bite sized foodie reels to Bite
size foodie articles

Onboarding

e “| would like to be able to chose location options that | like rather than it being fixed.”

e “Am | going to get locked in one area, as for the region question cause | will be at different
areas at different times, and the flavour profiles question, my flavour profile changes
depending on the day”

Home

e “Overwhelming in home page, it looks like YouTube/Insta homepage
cuisine, feels useful for tourists.”

e “No problem, clear. It makes sense.”

Food Page

e “When viewing chicken rice, | would not like a big image, would like the more of the
information.”

e “The Uncle Louie’s chicken rice under the recommended chicken rice places is not clickable, |
want to click it”

e “Resize images to be 50% of screen”

e “For Chat with Leo. Animation drops down after you click on an option under chat with leo,
can fix it. After clicking on | want to know the ingredients, the prototype's back button bugs
out. Otherwise it's helpful and a nice touch.”

e “The Chat with Leo function is good and helpful but unsure about the image (feels like
watching the video but there’s no play button.)”
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e Under how to order chicken rice, we can have 3-4 lines about the culture rather than have
paragraphs about the culture below. The image of the chicken rice is too big, can just make it
cover 50% of the screen and the rest of the page can be good for information

e “A (dish) summary and culture (summary) could be at the top for viewing. E.g. Hainanese
comes with roasted and steamed, and you can customizable or not (like adding egg) and
things to do with the dish.”

Spin The Wheel

e “ltis a little hidden. Have a spin the wheel button icon on the top right of the home page,
beside the search bar where you can click.”

e “| would like to see it at the top.”

e “If it had a bit more control of the options shown on the wheel where you can have a drop
down of pre-set options, Rice, Noodles, Chicken, Fish, or No Opinion before you spin the
wheel so the wheel will have items in these categories.”

e “If | get to choose the ingredient and spin it based on my preferences.”

Search Map

e “Maybe can have a distance indicator to know how far the recommended areas near you
actually are”

Search Map - Filter Page

e “For the filter options, for Types for Cuisine, can say Singaporean Chinese, Singaporean
Malay etc.”

Search Map Page - Food

e “Link the Figma Search map food page to search map, it's not linked and can't be clicked.
Add a review section is not linked either.”

e “After leaving the review, there should be a confirmation for review posted! Also, there can
be a word counter under Add review. You should be able to post pictures under add a

review.”

e “When posting a review, would like a drop down menu, have a add 3 images for reviews.”



AR wayfinding
e “The drop down is not able to be dragged down in the AR wayfinding feature, fix that.”

e “|s there a way to turn off the AR camera and just have it be a wayfinding feature?”

Blog

“Yes. | like the sliding in the For You section. Can we have an article that is clickable in the
What's New page as well.”

“Yes. But change the icon for Blog as it looks like community, change it to an articles icon.”

“Yes, but the icon is misleading, it feels like a socials icon.”

“Have a featured stories category in the Home Page linking to the Blog page.”

Profile

e “Taste profile: When retaking quiz, the tag (The cautious taster, adventerous diner) does not
reflect the other options picked when retake the test”

Misc.

e “Change the onboarding screens that say Bite sized foodie reels to Bite size foodie articles."
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Wireframes and Flowchart

The final proposed wireframes for Eatwhere provide a visual blueprint of the app's layout,
showcasing key screens and elements to facilitate user navigation and interaction. The following
wireframes are also from improvements made from the user testing sessions.

The accompanying flowchart outlines the user journey, illustrating how users navigate through
various features, from onboarding to discovering local hawker stalls.

The link to the flowchart for better viewing is here.

App Page Action
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Splash Screen, Login and Sign Up Page

.Ent in Sing

Log in

Continue

EatWhere?

apore.

As Guest

EatWhere?
.Ent in Singapore.

T |
~
Email
Enter your email add
Password
Enter your password @
Remember Me Forgot Password?

Log in ‘

5 Continue With Google

Don't have an EatWhere account yet? Sign Up

EatWhere?

.Ent in Singapore.

(O

User Name
Amy Tan

Email
Amy123@gmail.com

Password

amrrmarrnanr

Confirm Password
amrrmarrnanr

+ Remember Me

| agres to EatWhere's Terms of Sarvice and acknowledge
EatWhere's Privacy Palicy.

EatWhere?
Eat in Singapore.

User Name

Enter your user name
Email

Enter your email addre
Password

Enter yol

Confirm Password

Confirm your pa

Remember Me

| agree to EatWhere's Terms of Service and acknowledge
EatWhere's Privacy Policy.

‘ Sign Up

EatWhere?
.Ent in Singapore.

1.
-
Email
Amy123@gmail.com
Password
+/ Remember Me Fi t Password?

G Continue With Google

Don't have an EatWhere account yet? Sian Up
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Onboarding Page

9:30

=
)

Discover Every Dish on the Map

Follow AR-guided directions to uncover
Singapore's best dishes and hidden gems.

o

Dive into SG’s Food Culture

Discover the rich stories behind Singapore's
iconic dishes and cultural influences.

s

Bite-Sized Foodie Reels

Explore foodie moments through short reels and
get inspired to start your own journey!
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Get To Know You Page

Which local flavours would
you like to try?

You can choose more than 11

i -~
European Cuisine

No Preference

Peranakan Cuisine

Don't worry! You can always update this later.

Back Next

Which local flavours would
you like to try?

You can choose more than 1!

No Preference

Don't worry! You can always update this later.

Back

W hich flavor profile do
you usually prefer?

You can choose more than 11

Sweet Savoury
Spicy Sour
Bitter Tangy

Don't worry! You can always update this later.

Back Next

How adventurous are you to
explore new flavors?

Pick the option that best represents
your food exploration style!

The Cautious Taster

d You prefer familiar dishes and flavors, and

might be hesitant to try something new.

The Curious Eater

You're open to trying new foods but tend

[[‘5

to stick with milder options.

The Adventurous Diner

-
-
"

I

You love to explore different cuisines

and flavours!

Don't worry! You can always update this later.

Back Next

Which neighbourhoods are you
interested in exploring for food?

You can choose more than 1!

Sembawang Woodlands Yishun

Admiralty Marsiling

Don't worry! You can always update this later.

Back Next

Which neighbourhoods are you
interested in exploring for food?

You can only choose 1 for now!
North

ingapore c\

anress East

South

Don't worry! You can always update this later.

Back Next
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Home and Food Page

Featured Articles

Chinese

Hidden Gems

A ’
Sl
~

)

Sembawang

@

O\ Search Local Restaurants Nearby

- s

5 T
Chinatown Compléx
Food Centre
AW wL (112)

Eurasian

Foy
- b |

Prawn Noodles

Neighbourhood Eateries to Explore

Marsiling

Q Search under Chinese Food

Chilli Crab

Hokkien Mee

Chinese Food

Claypot R

Hainanese Chicken Rice

Ingredients | Allergens

Chicken Rice Cucumber Soy Sauce

How to Order Chicken Rice?

You: Uncle/auntie, 1 chicken rice pleasel
Uncle/Auntie: Roasted or steamed?
You: Reasted, please!

LT Click here to watch how a local orders!

Origin and Culture

Hainanese chicken rice, brought to Singapore by
Hainanese immigrants, evolved from the traditional
Wenchang chicken recipe. Over time, it became a

national dish and a symbol of Singapore's culinary
heritage.

Reviews from Locals

Amy Tan 24 Oct 2024
At Uncle Louis Famous Chicken Rice Maxwell.

LR 42 3 43

Nothing beats a plate of Hainanese chicken rice! The chicken
is incredibly tender and flavorful, and the fragrant rice
perfectly complements it. Oh, and don't forget the chili sauce
for that extra kick! It's one of the best parts!

. Claude Lee 22 Oct 2024
At Uncle Louis Famous Chicken Rice Maxwell

50 drdrdrdrdr

I love my chicken rice with a side of soup! The chicken is
succulent, and the rice is rich with chicken broth flavor. It's
comfort food at its best, and every bite takes me back home!

Robert Ong 22 Oct 2024
Q8 7t Uncle Louis Famous Chicken Rice Maxwell.

50 el *
Simple but addictive! The chicken is tender, the rice is
fragrant, and that chili sauce ties everything together.

What Comes with the Chicken Rice?” A

Pop Up interactions

What Comes with the Chicken Rice?

At a hawker center, a classic order of Chicken
Rice usually comes with fragrant, seasoned rice,
juicy steamed or roasted chicken, and a few
essential accompaniments,

You'll receive a flavorful bowl of light chicken
broth on the side, a spicy red chili sauce made
with fresh chili and garlic. and a savory dark soy
sauce to enhance each bite. Often, a slice or two
of cucumber is added for a refreshing crunch

Some stalls may also offer minced ginger sauce
for extra flavor, giving you a complete and
authentic Chicken Rice experience!

Uncle Louis Famous Chicken Rice
Maxwell Food Centre

45 el W W ody 155 reviews

Open | Closes at 22:00 | 2 km away | $1-10 per meal

(@ AR Wayfindi Chinese cuisine

Bao Mei Boneless Chicken rice
48 A WA W 135 reviews

Open | Closes at 21:00 | 2 km away | $1-10 per meal

} AR Way g Chinese cuisine Chi
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Chat with Leo Page

How to Order Chicken Rice?

You: UnclefAuntie, 1 chicken rice please!
Uncle/Auntie: Roasted or steamed?

You: Roasted, please!

Chat with Leo

- Remember to be kind to the hawkers!

‘Want to add on more ingredients?

Want to remove ingredients?

Want a different food combination?

Want a sauce topping?

What if |...

How to Order Chicken Rice?

You: Uncle/Auntie, 1 chicken rice please!
Uncle/Auntie: Roasted or steamed?

You: Roasted, please!

Chat with Leo

2 Remember to be kind to the hawkers!

What if I...

CWant to add on more ingredients? w

Want to remove ingredients?

Want a different food combination?

Want a sauce topping?

How to Order Chicken Rice?

You: Uncle/Auntie, 1 chicken rice please!
Uncle/Auntie: Roasted or steamed?

You: Roasted, please!

Chat with Leo

4 Remember to be kind to the hawkers!
What if I...
‘Want to add on more ingredients?

Adding mare to your chicken rice?

- Here's what you can say!
- Uncle/Auntie, can | add [ingredient]?

Need ideas for ingredients?
Here's what you can ask forl
» Fried egg
+ Braised egg
= Extra chicken
» Vegetables (kai lan or bok choy)
= + Tofu

Don't forget to be polite! Do remember to

- say "please" when making your request :D!
Okay, thanks!

d e You're welcomel

| want to ask more questions!

eturn

86



Spin The Wheel Page

° Spin the Wheel

Ready to discover your next
hawker adventure?

Choose your category!

'f? Choose food category ~
@
Spin Now
<
—

° Spin the Wheel

Ready to discover your next
hawker adventure?

Choose your category!

'f? Choose food category ~

Types of Cuisine

Chinese

Malay

Indian

Eurasian

Peranakan

MNo Preference

00O o0Oo0oa0oa0o

Types of Food
Rice

Noodles

Bread & Pastries

Soups

0O 0o0oao

No Preference

Dietary Preference
Halal
Vegan/Vegetarian
Gluten-Free

Seafood

Fish

Chicken

Beef

0 0O0OO0OO0OOoOaoao

No Preference

o
Reset Apply

° Spin the Wheel

Go ahead and spin the wheel!

Your next food adventure:

Uncle Louis Famous Chicken Rice




Map and Filter Page

9:30 A8
0\ Search Local Restaurants Nearby -_T,:" & Chicken Rice ._T':" ° Filter
Ratings
9 Any kR | 4% 5%

545 Whamppa
Prawn Noodles

Price Range ($)

9 Heng Gi Goose $5 — $10
and Duck Rice 9

Opening Hours

Any Open Now

9 Zhu Jiao Shu Shi
Open Takeout Baliveny Distance From You

Any Distance
S Y '-3 ¥
2=z
- Less than 500 m

Recommended Areas Near You
1to 3 km

3to7 km

Hidden Gems

O O O O O

Uncle Louis Famous Chicken Rice More than 7 km
Maxwell Food Centre
45 dr i i W 7 1565 reviews

Open | Closes at 22:00 | 2 km away | $1-10 per meal Dietarv Preference

| v - Ay " L @:} AR Wayfinding NINese cuisine Chicke Halal
Heng Gi Gob

O
and bu::k Rice:
Vegan/Vegetarian O
' . . N

el e - Gluten-Free O
. Seafood D
Fish O
Bao Mei Boneless Chicken rice Chicken O

48 drdr W W A7 135 reviews
Open | Closes at 21:00 | 2 km away | $1-10 per meal Beef D

CO:: AR Wayfinding Chinese cuisine Chicke
D*l o Type of Cuisine
-
[ & ©®
_o‘ i Chinese a
Malay O
Indian O
Eurasian O
Peranakan O
r ™

Reset Apply ‘




Place and Review Page

Crowd Timings Tuesday ~

& Uncle Louis Famous Chicken Rice Max... a= .

¢ i

13:00 14:00 15:00 16:00 17:00 18:00 1%:00
9 16:00 - Not busy

People usually wait up to 15 mins at this timing.

Reviews

4.5 fr o o W 17 155 reviews

Taste 45
Service 48
A here 41

P

What Diners Recommend

(] -
Roasted Chicken Rice 60%
Pop Up interacti
Steamed Chicken Rice 40% op p In era Ions
9 131 diners | Vote Results
Uncle Louis Famous Chicken Rice Amy Tan 24 Oct 2024 ° Add A Review ° Add A Review
Maxwell Food Centre At Uncle Louis Famous Chicken Rice Maxwell... ) )
45 drde i dr A7 155 reviews How would you rate your experience? How would you rate your experience?
. el 4 4 2 ]
Open | Closes at 22:00 | 2 km away | $1-10 per meal Taste (WIS IR I 4 B o) Taste *RRREYD
.Nr.lvthin?j-:?als adplate :l'f:ain:nese t;hi:ke: rice! Thfe chicken senvice s senvice t AR ER
(9_: AR Wayfinding Chinese cuisine Chicken is incredibly tender an vorful, and the fragrant rice Atmosphere 77 7 (7 7 7 Atmosphere @ W W W 7
perfectly complements it. Oh, and don't forget the chili sauce 4

for that extra kick! It's one of the best parts| Share with us about your experience. Share with us about your experience.

1 Kadayanallur St, #01-36 Maxwell Foed Centre,
Do share with us about your experience

Singapore 069184 Claude Lee 29 Oct 2024 dining at this location
[\] 09:00 to 21:00 (Tuesday) At Uncle Louis Famous Chicken Rice Maxwell.

Pretty great chicken rice!

S50 i i

| love my chicken rice with a side of soup! The chicken is

succulent, and the rice is rich with chicken broth flavor. It's
- ick here to watch how a local order: i .
- comfort food at its best. and every bite takes me back home!

What would you recommend?

Roasted Chicken Rice Steamed Chicken Rice

[ Post Review ]

Robert Ong 22 0ct 2024
y At Uncle Louis Famous Chicken Rice Maxwell..

Somirdrdrdr
Simple but addictive! The chicken is tender, the rice is
fragrant, and that chili sauce ties everything together.

.-

Read All Reviews Add A Review [&

Review Posted!

Thank you for your faod review! Your insights are valuable
t0 both the hawkers and the foodie community.

Learn more!

Origin and Culture




Wayfinder AR Page - Part 1

Follow Leo the Lion!

Follow me!

‘With our AR wayfinding, Leo will point the way
to your destination.

I understand

Turn right here!

e

® Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

300m | Est. 1 min Walk | MRT | Car

@ Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

300m | Est. 1 min Walk | MRT | Car

@ Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

200m | Est. 1 min Walk | MRT | Car

With the ability to
be full screen by
dragging the bar

@ Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

® Your Location

v Uncle Louis Famous Chicken Rice Maxwell...

Walk straight here!

@ Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...
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Wayfinder AR Page - Part 2

® Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

150m | Est. 1 min Walk | MRT | Car

@ Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

150m | Est. O min Walk | MRT | Car

@® Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

ﬂn"
j—mc

ﬂ Almost therel Walk straight herel

@ Your Location

v Uncle Louis Famous Chicken Rice Maxwell...

You have reached your destination!

£e?

You have reached your destination!

Hooray! You've reached!

@ Your Location

9 Uncle Louis Famous Chicken Rice Maxwell...

Om | Est.Omin Walk | MRT | Car

@ Your Location

v Uncle Louis Famous Chicken Rice Maxwell...
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Social Bites Page = What's New

Foodie Review Shorts

Afternoon Lull: A Breather and More Prep

After the lunch rush subsides, hawkers take a much-needed
break—aoften their first real chance to eat all day. Some use this

time to rest. while others begin preparing for the dinner crowd.

For hawkers, this phase involves:
My favourite kaya « Cleaning the workspace to maintain hygiene.

toast spot in Sq! ide! The Dai[y Routine of our » Restocking ingredients and prepping additional portions.
Local Hawkers oo
|

2 Claude Lee
e Nov 12, 2024 s
PEEE!
For many of us, hawker foed is a comfort—a plate of steaming -!-T
g ;i i

=

=

chicken rice, a bowl of laksa, or a crispy prata to start the day.

But behind these beloved dishes lies a tireless dedication to

craft, culture, and community. Ever wondered what it takes to

keep the wok flames burning and the soup simmering? Let's

step into the daily routine of our local hawkers

. .. Dinner Service: One Last Push
Early Morning: Preparation is Key!

What new generation
hawkers are bringing ‘ X Dinner brings another wave of customers, especially families
to the table Back st their stalls, the resl prep begine: and office workers unwinding after a long day. For stalls

specializing in dinner-only dishes like zi char or BBQ seafood,

Claude Lee + Chopping and Washing: Vegetables are cleaned and sliced, this is the peak period.

meats are marinated, and broths are set to boil.

) . + Stocking Up: Supplies like sauces, spices, and serving
Breaking barriers through
flavour

essentials are organized for quick access during peak hours.

Late Night: Closing and Cleanup

@ UH 228 @

—— After the final customer leaves, the work doesn't end. Closing
Mid-Morning: The Calm Before the Storm time means:
« Cleaning pots, pans, and the entire stall to prepare for the
next day.
By 9 or 10 AM, the hawker center begins to hum with activity. « Checking inventory and planning tomorrow’s ingredient
Stalls open for breakfast or early lunch, offering freshly brewed orders.

kopi and steaming plates of kaya toast alongside heartier fare

By the time hawkers head home, it's often past midnight—

During this time, hawkers also fine-tune their dishes: marking the end of a 16-hour day.
« Tasting broths and sauces to ensure consistency.

» Arranging their workspace for maximum efficiency.

Hawkers do more than just cook; they preserve traditions, serve
as community pillars, and create memories with every dish

Their hard work, skill, and passion deserve our appreciation and

Lunch Hour Rush: Controlled Chaos support.

So, the next time you savor your favorite hawker meal, take a
The lunch crowd transforms hawker centers into bustling hubs. moment to thank the person behind the counter. Their
This is when hawkers are at their busiest, serving hundreds of dedication ensures that hawker culture remains an integral part

customers with precision and speed of our local identity.




Social Bites Page - For You

Maybe Next Time | want to know more!

avours of Singapore
Nasi Lemak

Nasi Lem:
with spicy
egg, and f

Innovative Hawkers Al;ticles

Bi ng barriers through flavour

Bridging.generations w
flavors break down
all through th

Flavours of Singapore

Hainanese Chicken Rice

Hainanese Chicl Rice is a fragrant c of tender
poached chicken served over aromatic rice, sided
with chili sauce, ger paste, and soy sauce.

Foodie Review Shorts

My favourite kaya toast spot in Sg!

The kaya toast here is a perfect blend of crispy toast,
creamy kaya, and rich butter—a true taste of
Singapore! A must to pair with traditional kopi!

Hainanese Chicken Rice

Ingredients | Allergens

Chicken Rice Cucumber Soy Sauce

How to Order Chicken Rice?

You: UnclefAuntie, 1 chicken rice please!
Uncle/Auntie: Roasted or steamed?

You: Roasted, please!

1+ Click here to watch how a local orders!

Origin and Culture

Hainanese chicken rice, brought to Singapore by
Hainanese immigrants, evolved from the traditional
Wenchang chicken recipe. Over time, it became a

national dish and a symbol of Singapore's culinary
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Profile Page

Amy Tan

Amyl23@gmail.com

A

:r The Curious Taster

Click here to retake our foodie quiz! |G

Settings
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App Settings
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Support

About EatWhere
Help Center

Contact Us

Leave Feedback
Terms and Conditions
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Change Password

Log Out
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Research Findings and Focus

Through our survey analysis, user research and testing, we identified key challenges users faced
while navigating Singapore's food scene. Many were overwhelmed by the abundance of dining
options, leading to decision fatigue, particularly for those unfamiliar with local cuisine.
Additionally, language and cultural barriers posed difficulties in understanding how to order at
hawker stalls, combine meals, and navigate dining etiquette. Users also struggled with finding
hidden gems and determining the best routes to their destinations due to unclear maps and
limited navigation tools.

To address these issues, we focused on creating an intuitive, user-friendly platform that
simplifies decision-making and bridges cultural gaps. Features like personalized
recommendations, interactive tools like Spin the Wheel, and the Chat with Leo mascot provide
both guidance and engagement. Enhanced navigation options, such as AR wayfinding, ensure
users can easily locate and enjoy local food gems. This approach allows EatWhere to deliver an
engaging, culturally enriching, and seamless experience for those unfamiliar with local cuisine
exploring Singapore's vibrant food culture.

What were the high-level problems and how did we solve them?

Decision Fatigue

Problem

With the vast number of dining options in Singapore, users—especially locals and tourists
unfamiliar with certain areas—often struggled to make a decision on where to eat. This was
compounded by a lack of tools to narrow down choices based on mood, preferences, or
spontaneity.

Solution

We introduced the Spin the Wheel feature, allowing users to randomize their choice in a fun and
interactive way when they feel indecisive. Additionally, personalized recommendations on the For
You page guide users based on their preferences, reducing the cognitive load of decision-making.

Language and Cultural Barriers

Problem
Some users visiting hawker centers often felt intimidated by the ordering process, struggling to
understand menu items, meal combinations, and proper etiquette in a local dining setting.

Solution

To bridge this gap, the Chat with Leo feature was developed. Leo, the lion mascot, provides real-
time guidance on how to order local dishes, combine flavors, and navigate cultural nuances,
creating a welcoming and educational experience.
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Insufficient Personalization

Problem
Users felt that their preferences and behaviors weren’t adequately considered, leading to generic
suggestions and a lack of relevance in content delivery.

Solution :

The platform now incorporates personalized elements like the For You page, which adapts
recommendations based on individual user behavior, completed quizzes, and saved preferences.
This ensures that content remains relevant and tailored to each user.

Inefficient Navigation

Problem

Locating hawker centers or hidden gems was challenging for users, especially when maps lacked
clarity or failed to provide sufficient details about nearby attractions, travel times, or modes of
transport.

Solution

We updated the Singapore map to be more visually detailed and user-friendly. The AR
Wayfinding Page now offers tap-able elements for prototyping, estimated travel times, and
multiple route options (walking, MRT, or car), simplifying navigation for all users.
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What we did well

e The team worked efficiently, delivering a functional prototype on time, which allowed us to
focus on testing and gathering feedback.

e The AR Wayfinding feature received high praise from local testers, who found it innovative
and easy to use. Local user testers highlighted it as one of the most impressive aspects of the
app, showecasing its intuitive functionality and innovative design.

What we could have done better

e While the AR feature performed well, the prototype could have benefitted from additional
polish, particularly in animation smoothness and transitions. This would have further
enhanced the user experience.

e The target audience definition could have been more focused. Emphasizing one primary type
of audience would have allowed for more tailored features and content to meet speaﬁc needs
effectively.

What we learnt

e The project provided valuable hands-on experience, especially in integrating AR func’ﬁionality
and managing user feedback cycles.

e We learned the importance of prototyping with more features to identify potential usability
issues early and provide a more robust user experience during testing.

e This project emphasized the necessity of deeply understanding user needs and preferences,
enabling us to align our features more closely with their expectations.
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